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THE PURPOSE

The Barber Stylist
Eikonic's Driver for Success



Research Findings
WHAT WE HAVE LEARNED

Needs Refinement 

Brand Positioning

Ready, Set, Go.

Unique Curriculum

accredited barbering school

Ontario's First



THE LICENSE
No one knows about



FOR SPRING ENROLLMENT

BY THE END OF SPRING 

ENROLLMENT

1-2 Students

BRAND AWARENESS

THROUGHOUT THE 

4 WEEK CAMPAIGN

50% PER STUDENT

THROUGHOUT THE 

4-WEEK CAMPAIGN

2 Clients

Objectives



Individualistic PassionateArtistic Social

Age: 22

Work: Full time student / full time work (management for retail)

Family: Living at home with parents.

Location: Mississauga, Ontario

“I believe we should be 
taught to question authority”

- contemplating to take a year off, but wants to build an 

entrepreneurial lifestyle

-

-

-



ARTISTIC OUTGOING CREATIVE



Consumer Insights
THEY TRIED TO CONFORM

They believe being able to do what you love makes 

life relevant.



Target's Perceptions
They don't know.



Core 

Brand 

Values

Education

Trust

Authenticity

Innovation

Professionalism



Brand Archetype
THE CREATOR

Eikonic is is a visionary, non-conformist and 

authentic

The academy does not conform to any standards, 

they create them



Eikonic Academy is a Legitimate 
Ontario Hair School that 
rewards the Barber-Stylist with 
a Trade License.

POSITIONING STATEMENT



Key Message

Only licensed accredited 

academy in all of Ontario

Tone

Entrepreneur lifestyle, 

creative, inspiring, genuine.

Support Claims

Experienced faculty, 

unique curriculum, 

creative playground.



The Aspiring Barber-Stylist
From lead to enrollment.

RESEARCH

ASPIRATIONS CONTACT

05

APPLICATION

06

ACCEPT & 
ENROLLMENT

COMPARISON

03

0402

01



An Eikonic Edition of Barbering

The Barber-Stylist 



Find your #EikonicMoment
That moment when YOU realize

"This is about to change MY life."



OOH Advertising
Bus
Shelters



Direct Mail
Promotional email - database



Direct Mail
Promotional mail piece - front



Direct Mail
Promotional mail piece - back



Digital
Instagram Boosted
Ads



Digital
Facebook Boosted Ads



Digital
Snapchat Geofilter 



Digital
Youtube



Website 
POP UP & Downloadable PDF

• Promote Enrollment & 

Haircuts

• Easy Access to 

Curriculum



Advertising
● Google Adword Text Ads:

○ Academy = School, College, etc.

● Kijiji, Groupon & Craigslist Boosted Ads:

○ Client mentioned this worked in the future - let’s boost it.



THE STARTING POINTS

TIMING  JANUARY 29, 2020
OOH Ads, Social, Direct Mail & E-Mail

FEBRUARY 5, 2020
Digital Ads , Google Text Ads

FEBRUARY 19, 2020
YMCA x Eikonic



Measurement & 
Effectiveness



Net Consumer Impressions/Consumer 
Response

No one knows about The License



Thank You


